

Test Case - Real-time marketing for Tier-1 Operator
[bookmark: _GoBack]OBJECTIVE
Lumata’s Real-time Marketing Platform helped the operator generate $4m in revenue from 50 different limited-time offers in just 3 months. 40% of the revenue was generated from low ARPU segments.
Read the complete case study to know how we helped a tier-1 Operator identify prepaid customer base with an average ARPU of $10 and target them with tactical and limited-time offers.

SOLUTION
With the Lumata’s Marketing Platform, the operator launched new offers every day. These offers were communicated through highly targeted campaigns. Low ARPU customers were offered bundles such as 15 minutes on-net valid for specific hours of a day for less than $1. Besides, complex activation/deactivation and error handling workflows were setup on legacy IN to ensure subscriber had sufficient credit or was notified if offer activation on the IN failed.

RESULTS
Lumata’s Real-time Marketing Platform helped the operator generate $4m in revenue from 50 different limited-time offers in just 3 months. 40% of the revenue was generated from low ARPU segments.
